


• Timeli'ness.Today:s• ever1tsare· .. more/newsworthy,thah·· ... ··•: 

yesterday's• • •· . · • ·. · · .. ··.· ·..•.•.... . ·· .....•..•. · .. ··. · .. ·.··•••·····.. .) 
• lltlp~c#Tni·.more •. p~oplea!fec.ted;~.the bi.gger:.the;.·storyt•.·~ 
• Promirienc&:;J.he· ~e:tter;knpV\ln~: the· bigg~~the story~ . · · 
• ProxiiJ1itY'*Tne d.os~r t~E!; f!vept •. the biggE!~tfle,,storY~' : ·' 

• Conflict~·~a~IEfor deb~t~i~truggl~srnake·news:;;~ . ·:.···.········· .. · ... ·· 
• Unus.llat.Th(! unexpec.t~d andthe.different=· .. ne\Ns;···; :• 
• CurrellcylSuddeniYtthesilentis·g\yenvoice~· ~ · .. · .. · :: 
• r.Je~essityfAy.situati.onthE!;journaJistfeels.cpmJ]f!lf.edto·. ••j 

revear~f . 
Pennsylvania state troopers surround a 

disarmed man who surrenders. 

Some Answers Past and Present 

We know that some subjects draw people to the media. The weather is one of 
these. Parents want to know how to dress their children for school and themselves 
for work and for the trip to the shopping mall. The result: Radio gives us the fore
cast every 1 0 minutes and newspapers devote considerable space to the weather 
report. 

We know something about the people who look at TV, listen to the radio, 
read newspapers and magazines and use the Internet for the news. Women over 
the age of 50, for example, are avid followers of news about health. The result: 
daytime TV, day and nighttime radio and cable feature news about illness and 
remedies. Men under 40 make up, almost exclusively, the sports followers. 
The morning newspaper has a large sports section, and morning radio and TV 
are heavy on sports before men leave for work and in the evening when they 
are at home. 

We know something about the news habits of those 18 to 34. More than half 
of them use the Internet to read the news online. We know they want their news 
presented in tightly written sections. 

Robert Esquivel, Herald-Standard 

Journalism isn't 
stenography. Dig. 
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Definitionc 
"Journalism is in fact. 
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Joseph Pulitzer 
The Library of Congress 

Wars, Dragons and Business 
The first printed newsbook, published in 1513 and titled The trewe encounter, 

described the Battle ofFlodden Field in which James IV of Scotland was killed dur
ing his invasion of England. The Anglo-Scottish wars that followed provided print
ers with material for more newsbooks. The elements of our modem-day journalism 
were featured in these accounts-names of officers in the wars and their deeds. 
Adventure, travel and crime were reported, along with accounts of disasters. 

As one printer-pamphleteer put it, people are interested in "and most earnestly 
moved with strange novelties and marvelous things." These early-day journalists 
favored stories of monsters and dragons, not unlike our own day's tales of the 
Abominable Snowman and the Loch Ness monster. 

During the 17th century, news sheets spread to the business centers of Europe, 
reporting news of commerce. In this country, as historian Bernard Weisberger has 
pointed out, the newspaper "served as a handmaiden of commerce by emphasiz
ing news of trade and business." 

Day and Bennett 
The newspaper editors of the 19th century understood that to stay in business 

they had to appeal to a large audience, and this realization led to definitions of 
news that hold to this day. The papers in the large cities were printing news for the 
newly literate working class. One of the first penny papers-inexpensive enough 
for working people-contained the ingredients of popular journalism. In 1833, 
the first issue of Benjamin H. Day's New York Sun included a summary of police 
court cases and stories about fires, burglaries and a suicide. Other stories con
tained humor and human interest. 

Several years later, James Gordon Bennett--described by historians as the 
originator of the art, science and industry of news gathering-used the recently 
developed telegraph to give the readers of his Herald commercial and political 
news to go along with his reports of the everyday life ofNew York City, its sins 
and scandals. His formula of news for "the merchant and man of learning, as well 
as the mechanic and man of labor" guides many editors today. 

Pulitzer 
Day and Bennett followed the tastes and appetites of their readers, but they also 

directed and taught their readers by publishing stories they deemed important. 
This blend of entertainment, information and public service was stressed by 

Joseph Pulitzer, who owned newspapers in St. Louis and New York. He, too, 
gave his readers what he thought they wanted-sensational news and features. 
But Pulitzer also used his news staff for his campaigns to curb business monopo
lies and to seek heavy taxes on income and inheritance. In 1883, Pulitzer charged 
the staff of his New York World with this command: 

Always fight for progress and reform, never tolerate injustice or corrup
tion, always fight demagogues of all parties, never belong to any party, always 



oppose privileged classes and public plunderers, never lack sympathy with the 
poor, always remain devoted to the public welfare, never be satisfied with merely 
printing news, always be drastically independent, never be afraid to attack wrong, 
whether by predatory plutocracy or predatory poverty. 

Hearst 
Pulitzer and William Randolph Hearst were locked in a circulation war for 

New York readers when Cuba rebelled against its Spanish rulers. Spain was se
vere in repressing the insurrection and the New York newspapers seized on the 
story of helpless Cubans trying to free themselves from ruthless oppressors. 

Hearst's Journal was particularly imaginative. After the United States declared 
war in 1898 and the troops were slow in making it to Cuba, Hearst urged them on 
with inventive news stories. 

"Over the next week," writes Arthur Lubow in The Reporter Who Would Be 
King, "the Journal reported an exciting sequence of landings, bombardments and 
fleet battles, all admirably detailed, all entirely fictitious. The Journal was sell
ing so well thanks to its apocryphal scoops that its rivals began to play the same 
game, often rewriting the accounts of the creative Journal writers." 

Today's Editors 
Modem mass media editors overseeing newsrooms humming with the latest 

electronic wonders apply many 19th-century concepts of news. They would de
fine their news menu as did Pulitzer-a mixture of information, entertainment 
and public service. They would also agree with the definition of news offered by 
Charles A. Dana, who ran the New York Sun from 1869 to 1897. Dana said news is 
"anything that interests a large part of the community and has never been brought 
to its attention before." 

One of Dana's editors, John B. Bogart, contributed the classic definition, 
"When a dog bites a man, that is not news, because it happens so often. But if a 
man bites a dog, it's news." 

Another enduring definition of news was offered by Stanley Walker, a Texan 
gone East to succeed as city editor of The New York Herald Tribune in the early 
1930s. He said news was based on the three W's, "women, wampum, and wrong
doing." By this he meant that news was concerned with sex, money and crime
the topics people desired to know about. Actually, Walker's formula is as old as 
the contents of Caesar's Acta Diurna 2,000 years ago, which, along with informa
tion about public affairs, offered news of sports, crime and sensational events. 

Definition Changes By the mid-1970s, the United States had been through 
three crises: a war in Vietnam that wound down with guilt and defeat for many 
Americans; the Watergate scandals; and the failure of some political, social and 
economic experiments of the 1950s and 1960s that had been hailed as solutions to 
international conflict, racial tension and poverty. 

It was not surprising, then, to see a shift in the criteria used to determine 
the news. A v Westin, the executive producer of the American Broadcasting 
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A Riverside Road woman reported to police September 
25at1Q:37a.m. thatadogwas lyingonthe. ground near 
Underhill Road~. · ·· 

· The woman didn't know if the dog was dead, and she 
was afraid to approach it. . 

The. dog later got up, and moved .. to a shadier spot, 
police said. 

-Newton(Conn.) Bee 

Company's "Evening News" program, said Americans wanted their news to 
answer the following questions: Is the world safe? Are my home and family safe? 
If they are safe, then what has happened in the last 24 hours to make them better 
off? Is my pocketbook safe? 

People wanted not only more pocketbook stories but escape stories as well. 
Editors asked for more entertainment in the form of copy about lifestyles, leisure 
subjects and personalities. 

In the 1990s, editors devised the "reader-friendly" story. Readers, they argued, 
want to learn how to diet, how to raise their children, where to invest their money. 
The news agenda was being shaped to conform to the interests of middle-class 
readers and viewers who bought the products of media advertisers. 

News in the 21st Century The 21st century opened with proof of Walker's 
wampum and Westin's pocketbook theories of news. Stories abounded of the 
high-flying economy and its new dot-com millionaires. In short order, the news 
focus shifted to an economy in retreat, dot-corns collapsing, jobs lost, corporate 
crime, pensions disappearing, talk of a 1929-39 style depression. Pessimism 
replaced optimism. Wars in Afghanistan and Iraq sent amputees and body bags 
home. People lost confidence in their leaders. 

Subjects once given major play no longer held the public's attention, and top
ics that had been ignored made it to the top of the news. A study by the Project 
for Excellence in Journalism found a significant decline in crime news. Religion
related issues became big news: the disclosure that in many dioceses of the Catho
lic Church pedophiles were protected, and the controversy over gay marriage. The 
political muscle exercised by the religious right became a persistent news subject. 

Definitions of news may change, but two general guidelines remain constant: 

• News is information about a break from the normal flow of events, an interrup
tion in the expected, a deviation from the norm. 

• News is information people can use to help them make sound decisions about 
their lives. 

How does a reporter or editor determine what events are so unusual and what 
information is so necessary that the public should be informed of them? Jour
nalists have established some guides, called news values, for answering these 
nnp.;:tion~ 



News Values 

In Chapter 1, we watched several reporters covering and writing news stories. 
Now we examine more closely the eight factors that determine the newsworthi
ness of events, people and ideas: 

1. Timeliness 
Events that are immediate, recent. The daily newspaper, cable TV, the online 

news services and the hourly newscast seek to keep readers and listeners abreast 
of events. Thomas Griffith, a former editor of Time, said that "the essence of 
journalism is timeliness; it must be served hot." Thus, broadcast news is written 
in the present tense, and most leads on newspaper stories contain the word today. 
No matter how significant the event, how important the people involved, news 
value diminishes with time. Andre Gide, the French novelist, defined journalism 
as "everything that will be less interesting tomorrow than today." 

The media are commercial enterprises that sell space and time on the basis of 
their ability to reach people quickly with a perishable commodity. The market
place rewards a fast news carrier. Most newspapers created Web sites to meet the 
demand for news NOW. They ask their reporters to file running stories online 
and then write for the printed newspaper. Radio, which was being prepared for its 
funeral when television captured a large segment of the listening audience, staged 
a comeback with the all-news station. 

Timely Information Essential There is another side to our need to know 
quickly. Timeliness is important in a democracy. People need to know about the 
activities of their officials as soon as possible so they can assess the directions in 
which their leaders are moving. Told where they are being led, citizens can react 
before actions become irreversible. In extreme cases, the public can rid itself of 
an inefficient or corrupt official. Officials also want quick distribution of informa
tion so that they can have feedback from the public. This interaction is one of the 
reasons the Constitution protects the press. Without the give-and-take of ideas, 
democracy could not work. 

Timeliness is also the consequence of advertising necessities. Because most 
businesses are based on the quick turnover of goods, advertisements must appear 
soon after goods are shipped to stores. The news that attracts readers to the adver
tisements must be constantly renewed. 

Caution The need to supply Web sites with breaking news can cause problems. 
Initial reports are sometimes unclear, even contradictory. "Reporters working for 
the Web need to disclose to readers the limits of what they know," says John 
Leach, a veteran editor of online news services. "It's not difficult. We use phrases 
like this, 'Smith could not immediately be reached for comment,' and we say that 
we're pursuing comment from those involved. 

"We also say, 'Details of the accident were not immediately available' when 
we post an initial story about a fatal auto accident. If we don't know the name 
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Flooded Out 
Sudden changes in 

weather affect large num
bers of people and are given 
major play by journalists. 

Juan Carlos, 
Ventura County Star 

of the victim, we'll write, 'Police are withholding the name of the victim until 
they notifY the next of kin,' or we'll write, 'The name of the victim has not been 
released by the police."' 

Leach says that reporters should understand that "facts change from initial 
reports, often in significant ways. We all know how eyewitnesses will give dif
ferent and even contradictory reports of what happened. Police have to sort those 
out. We've had descriptions that changed in height, weight and even gender." He 
recalls an initial story quoting a spokesman for the state public safety department 
that a dozen vehicles were involved in an accident in which seven people died. "A 
couple of hours later, the department revised the account to two fatalities. 

"One of the beauties of the Web is that you can revise the story as soon as 
you get new information, and we have revised a story as often as 50 times in the 
course of a day ... to add new information, to change figures, to add identifica
tions. Reporters have to be comfortable doing that." 

2. Impact 
Events that are likely to affect many people. Journalists talk about events that 

are significant, important. They talk about giving high priority in their coverage to 
situations that people need to know about to be well informed. The more people 
who are affected by the event, the bigger the story. An increase in the postal rates 
will be given major attention because so many are affected. An increase in a 
town's property tax will receive considerable play in that town and nowhere else, 
but a change in the federal income tax rate will receive national attention. 

Journalists may take the initiative in digging up situations that have consid
erable impact. David Willman, a reporter in the Washington bureau of the Los 
Angeles Times, suspected that the federal Food and Drug Administration had lost 
its effectiveness as the guardian of public health. He spent two years examin
ing the FDA's work and discovered it had approved seven prescription drugs 
that were believed to have caused the deaths of more than 1,000 people. Despite 
warnings from its own specialists about the drugs-among them a painkiller, a 
diet pill and a heartburn medicine-approval had been granted. 

Flawed Tests In Houston, a lawyer who was disturbed by reports of incompe
tent forensic testing in the local police department laboratory called KHOU. An 
alert sounded in the station's newsroom. Lab work, the reporters knew, is key 
evidence in criminal trials. The tests can send a woman to prison for 20 years, a 
man to death row. If the lab work is tainted, innocents suffer. 

Harris County, in which Houston is located, sends more men and women tc 
death row than any county in the nation. David Raziq and Anna Werner decidec 
to investigate. They sent some of the lab's DNA tests to forensic experts anc 
when the findings came back they confirmed the reporters' suspicions. Th~ 
experts reported "egregious errors ... repeated gross incompetence ... errors tha 
seem to favor the prosecution." One report said that the work in a rape case wa~ 
"the equivalent of a scientific train wreck." 



The result of the reporters' digging was that a thousand cases were reopened 
and new tests ordered. Among the victims of the flawed tests was a prison inmate 
convicted of rape when he was 16 years old. He had served four years when he 
was freed. 

3. Prominence 
Events involving well-known people or institutions. When the president trips 

disembarking from an airplane, it is front-page news; when a city council member 
missteps, it is not worth a line of print or a moment of air time. A local banker's 
embezzlement is more newsworthy than a clerk's thievery, even when the clerk 
has stolen more. The more prominent the person, the bigger the story. Names 
make news, goes the old adage, even when the event is of little consequence. 

Two events that probably received the most massive media coverage of the 
1990s were the result of prominence-the pursuit, arrest and trials of 0 .J. Simp
son and the sexual affair of President Clinton with a young White House intern. 
Never mind that the economies of several large countries were crumbling, that the 
Middle East and Northern Ireland saw carnage amidst peace efforts, that nuclear 
proliferation arose and that ethnic warfare killed hundreds of thousands and made 
refugees of many more. Names made news, big and bigger news. 

Prominence applies to organizations as well, and even to some physical 
objects. The repair of a major bridge in Akron is given coverage in that city and 
not elsewhere. But when the Golden Gate Bridge shuts down, that action merits 
national coverage. 

The American poet and journalist Eugene Field was moved by the journalism 
of personalities to write: 

Now the Ahkoond of Swat is a vague sort of man 
Who lives in a country far over the sea; 
Pray tell me, good reader, if tell me you can, 
What's the Ahkoond of Swat to you folks or me? 

Despite Field's gentle poke, journalists continue to cater to what they perceive 
as the public's appetite for newsworthy names. 

4. Proximity 
Events that are geographically or emotionally close to people. If 42 people die 

in an airplane crash in the Andes and one of the passengers is a resident of Little 
Rock, the news story in Little Rock will emphasize the death of the local person. 
This is known as localizing the news. When two tour buses collided in Wales, 
injuring 7 5 people, USA Today began its account this way: 

Teen-agers from Lancaster, Pa., Hous
ton and St. Louis were among 75 people 
hurt when two tour buses returning from 
Ireland collided in Wales. 
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Page One Story 
The standoff and then 

the surrender of a man 
armed with a high-powered 
rifle was big news in 
Uniontown, Pa., but was 
a one-paragraph item in 
Philadelphia. 
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Political Conflict 
The opponents of 

abortion do battle with plac
ards, parades and politics. 
This long-running conflict 
sometimes becomes violent. 

Mike Roemer 

Emotional Closeness People are interested in events and individuals close to 
them. Also, ties may be religious, ethnic, racial. Newspapers and stations with 
large Catholic or Jewish populations give considerable space and time to news 
from the Vatican or the Middle East. After the space shuttle Challenger exploded 
and sent seven crew members to their deaths, the Amsterdam News, a weekly in 
New York with a predominantly black readership, headlined on page 1 the death 
of the black astronaut who was aboard. 

5. Conflict 
Strife, antagonism, warfare have provided the basis of stories since early peo

ples drew pictures on their cave walls of their confrontations with the beasts that 
surrounded them. People and their tribes and their countries have been at war with 
each other, and with themselves, since history has been kept, and the tales that 
resulted have been the basis of saga, drama, story and news. 

To journalists today, conflict has a more nuanced meaning. "The most effective 
stories I've read," says Peter St. Onge, a staffwriter for The Charlotte Observer, 
"involved ordinary people confronting the challenges of daily life." 

Although critics of the press condemn what they consider to be an overempha
sis on conflict, the advance of civilization can be seen as an adventure in conflict 
and turmoil. Indeed, one way to define, and to defend, journalism is that it pro
vides a forum for discussion of the conflicts that divide people and groups, and 
that this peaceful debate makes conflict resolution possible. 

6. The Unusual 
Events that deviate sharply from the expected, that depart considerably from 

the experiences of everyday life make news. We know that. But here we are talking 
about the truly different, the bizarre, strange and wondrous. 

When a dog bites a man, it isn't news. But when a police dog, a tried and true 
member of the K-9 Corps, sinks his teeth into the arm of his police handler, that's 
unusual, and it's news. We've all seen big watermelons in the supermarket, but 
the 165-pound monster makes page 1 of the B section of The Freeport News 
when the farmer offers it to the First Baptist Church for its annual picnic. 

Domestic Violence Domestic spats are not news, unless they are so violent 
murder is committed. But when Lorena Bobbitt tired of her husband's mental and 
physical attacks and cut off his penis .... Yes, that was news for a week or two. 

The wide coverage of the Bobbitt family surgery led Peter Kann, publisher 
of The Wall Street Journal, to condemn "media fascination with the bizarre, the 
perverse and pathological-Lorena Bobbitt journalism." 

Today, few people can identify Lorena Bobbitt or recall the reason for her fleet
ing media attention. The bizarre has the life span of a firefly's momentary flash. 

To some, though, the attention was important and worthwhile, for the incident 
made people think about domestic violence and its victims, and in its wake some 
governors pardoned women imprisoned for killing husbands who had for years 
tormented and beaten them. Cause and effect? Possibly. 



AP Photo by Jeff Widener 

A Symbol The young man who stood alone before a column of tanks on their 
way to bloody Tiananmen Square struck everyone who saw the photograph and 
read the accompanying story as so amazing, so wondrous that the act quickly 
became a symbol. To some, the act showed defiance of tyranny. To others, it was, 
as the writer and critic Ian Buruma wrote, a symbol "of the futility of empty
handed opposition to brute force." 

A President Elected The leads to the stories of the election of Barack Obama 
all included the fact that he had overcome traditional political wisdom-that no 
black person could achieve the nation's highest office. Here is the beginning of 
the Associated Press story as it appeared in the online site of The Daily Indepen
dent of Ashland, Ky.: 

WASHINGTON-Barack Obama swept to victory as the nation's 
first black president Tuesday night in an electoral college landslide 
that overcame racial barriers as old as America itself. "Change 
has come," he declared to a huge throng of cheering supporters. 

The son of a black father from Kenya and a white mother from 
Kansas, the Democratic senator from Illinois sealed his historic 
triumph by defeating Sen. John McCain in a string of wins in 
hard-fought battleground states, Ohio, Florida, Virginia, Iowa and 
more. 

Chapter 3 What Is News? 61 

A Lone Man's Plea 
As the tanks headed 

down Cangan Boulevard in 
the government's show of 
strength in Beijing, a young 
man darted in front of the 
column. The tanks stopped. 
The man looked up and 
called out to the soldiers to 
stop the killing. The tanks 
tried to weave around him, 
easing him aside. He cried 
out again, pleading for no 
more violence. Bystanders 
finally pulled him away, 
fearing he would be crushed 
under the treads. 

Barack Obama 
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7. Currency 
Occasionally, a situation long simmering will suddenly emerge as the subject 

of discussion and attention. Historians might describe the situation as an idea 
whose time has come. When it does, the media catch up. 

In the early 1960s, President Kennedy called attention to the conditions of the 
poor. Then President Johnson declared a "war on poverty." Newspapers responded 
by covering health and welfare agencies and by going into poor areas of their cities in 
search of news. Television produced documentaries on the blighted lives of the poor. 
More than 40 years later, poverty, although as pervasive, receives less attention. 

The plight of women and members of minority groups in achieving recogni
tion for their talents was long ignored. Victims of the glass ceiling and discrimi
nation in the executive suites, they finally broke through to the media and became 
the subject of coverage. 

Generally, journalists have not been in the vanguard of these discoveries. 
Sometimes though, journalists will decide that a situation needs attention and 
will make it newsworthy. We saw a few pages back how a Los Angeles Times 
reporter, David Willman, revealed that a federal agency had approved the sale of 
prescription drugs that were killing people. He stayed with the story for two years 
before the agency pulled the drugs from the market. 

The work of Willman also falls in an eighth category, a category that stems 
from the reporter's feelings that he or she must act. 

8. Necessity 
The seven previous categories of newsworthiness involve people, events and 

situations that call out for coverage-meetings, speeches, accidents, deaths, 
games and the like. This final category is of the journalist's making. That is, the 
journalist has discovered something he or she feels it is necessary to disclose. 
The situation or event, the person or idea may or may not come under any of the 
previous seven categories of newsworthiness. The essential element is that the 
journalist considers the situation to be something everyone should know about, 
and usually it is a situation that needs to be exposed and remedied. 

This is journalism of conscience. The journalists who report and write these 
stories are on the staffs of small and large publications, network and local stations, 
specialized publications and magazines, and some convey their work online. 

Here are some examples of their work: 

Pensacola News Journal-Exposure of a culture of corruption that led to the 
indictment of four of the five county commissioners. 

The Atlanta Business Chronicle-Sarah Rubenstein and Walter Woods found 
questionable connections between state officials and landowners whose property was 
needed for right-of-way acquisitions for a $2.2 billion highway project. After publica
tion, the project was put on hold. 

The Charlotte Observer-A year before the subprime mortgage crisis caused an 
economic meltdown, the newspaper recognized that housing foreclosures had become 
epidemic in its area because of"easy credit for mortgage loans that many buyers 
clearly couldn't afford." The four-part series was titled Sold a Nightmare. 



WEWS, Cleveland-Many of the calls to the station's Troubleshooter team were 
from homeowners who complained of contractor fraud: After receiving payment, the 
contractor would leave the job half finished and could not be reached. Ohio had no 
law protecting people from such contractors, but after the team reported the problem, 
legislation was enacted. 

The Boston Globe-Despite a veil of secrecy, the newspaper uncovered sexual 
abuse by Roman Catholic priests in many parishes. Priests were transferred rather 
than dismissed. The Globe disclosures led other media around the country to investi
gate their parishes. 

WMAQ, Chicago--The TV station revealed that U.S. Customs officers at O'Hare 
International Airport were using racial and gender profiling to target black women for 
invasive strip searches. The story led to a class-action suit and an investigation by the 
Customs Service of procedures at all international airports. 

60 Minutes-American soldiers in Iraq had to scavenge Iraqi dumps for scrap 
metal to protect their lightly armored Humvees that had become death traps, reporters 
Steve Kroft and Leslie Coeburn reported. 

Westwind-To check on military recruiting practices, 17 -year-old J. David Mc
Swane, a reporter on the Arvada, Colo., high school newspaper, told an army recruiter 
he was a high school dropout addicted to marijuana. Was he army material? he asked. 
Not to worry, the recruiter told McSwane: He would be given a fake general educa
tion diploma and instructed to take a fluid that would help him pass the urinalysis. 
McSwane's story was headlined: ARMY DESPERATION LEADS TO RECRUIT
ING FRAUD. 

Portland Press-Herald-Barbara Walsh examined Maine's care for mentally ill 
children and found the system was chaotic. After hundreds of interviews, and an ex
amination of thousands of documents, Walsh wrote that children had to wait months 
and years for help, that some children were placed in juvenile lockup for lack of an 
adequate placement program. The governor and legislators vowed reform. 

WTVF-TV-Despite a budget crisis and the largest tax increase in the state's his
tory, Tennessee was awarding contracts to firms without competitive bidding-and 
the companies had close ties to the governor. Bryan Staples and Phil Williams of the 
Nashville station also learned that companies had overcharged the state. The governor 
retaliated, impeding the reporters from checking records and pulling $160,000 in high
way safety advertising from the station. Despite attacks on the reporters' credibility, 
the FBI and IRS decided to investigate. 

Las Vegas Sun-The Pulitzer Prize jury awarded the newspaper the Public 
Service gold medal with this citation: " ... courageous reporting by Alexandra 
Berzon for the exposure of the high death rate among construction workers on the 
Las Vegas Strip amid lax enforcement of regulations, leading to changes in policy 
and improved safety conditions." 

The Overlooked For many of these stories, reporters dug into situations that 
one reporter described as affecting "the least of them," the men, women and chil
dren that journalism usually overlooks. Noreen Turyn, an anchor at WSET in 
Lynchburg, Va., heard about an old state law still on the books that allowed the 
forced sterilization of men and women. The law had been adopted during the 
heyday of eugenics, a social movement that used pseudo-science to bring about 
what it called the "improvement of the race." Under the law, youngsters who had 
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Hazard 
When Hurricane Floyd hit 

North Carolina, thousands 
of hogs were drowned. 
Officials estimated 28,000 
hogs were killed. The decay
ing carcasses became a 
health hazard and had to be 
incinerated. 

Chris Seward, 
The News & Observer 

minor offenses and those whose parents said they could not control them were 
shipped off to Lynchburg Colony where they were forced into sterilization "with
out any understanding of what was happening to them," Turyn reported. Turyn 
interviewed the victims, among them a World War II Bronze Medal winner. The 
state acted to repeal the law after Turyn's series was aired. 

Katherine Boo of The Washington Post describes this reporting as traveling 
through "the shadow lands of the disadvantaged and disenfranchised." In two 
separate series, Boo disclosed the horrible conditions in which the city's retarded 
lived-and died. She documented beatings, robberies, rapes and the use of the 
retarded for slave labor in so-called training programs. 

Abortions for All When Heidi Evans of the New York Daily News was told by 
a caller that every woman who went to a cash-only abortion clinic was informed 
that she was pregnant, Evans raced over to the clinic the next day with a urine 
sample of her own. 

"The owner, who did the tests himself, told me I was pregnant and tugged at 
my arm to have the procedure right then," Evans said. 

"The following day, I sent another reporter with a sample from one of our 
male colleagues. The urine also tested positive." After two more weeks of report
ing, in which she showed how poor, mostly immigrant women were herded by 
the clinic owner to a back room where a fly-by-night doctor operated, the state 
shut down the clinic. 

Hog Heaven In Raleigh, The News & Observer examined an unlikely source of 
environmental degradation-hog lagoons. 

Raising hogs is big business, and the bigger the hog farm the better the busi
ness because the slaughterhouse can be next door, eliminating the expense of 
hauling the hogs to the meat cutters. But the big hog farms-some have a million 
animals--do the following, the newspaper revealed: 

Contaminated Ground Water 

Through the emission of ammonia gas 
into the atmosphere that is returned with 
rain, streams are being choked with algae. 

Waste from the hogs-which produce as 

much as four times as much waste per hog 
as do humans-is piling up in open fields. 

The series on the hog farms' contamination won a Pulitzer Prize. 

Questionable Deaths In North Carolina, disability advocates had complained 
about the state's mental health system. The governor didn't listen. Parents com
plained about the lack of services for their children. Legislators weren't interested. 
Debbie Cenziper of The Charlotte Observer listened and became interested. The 
result: More than 30 stories beginning with a five-part series that revealed that 34 
people with mental disabilities-many of them young--died under questionable 



circumstances while in the care of the state's mental health facilities. "They died 
from suicide, murder, scalding, falls," Cenziper says. "They suffocated, starved, 
choked, drowned." Most of the deaths were never investigated because the state 
had not been told of them. 

The stories led to increased mental health funding, money for hiring 27 inspec
tors for mental health facilities and two laws to correct the dangerous flaws Cen
ziper had described. 

See Broken Trust inNRW Plus. 

Dying Lakes The Times Union in Albany, N.Y., felt it necessary to track the 
progress, if any, being made to cope with the effects of acid rain in the nearby 
Adirondacks Park, the largest wilderness area east of the Rockies. What it found 
did not make for optimism. 

Reporter Dina Cappiello found that 500 of the 6-million-acre park's 2,800 
lakes are dead. Unless something is done, she wrote, within 40 years a thousand 
more lakes will be lost to acid rain, lakes empty of plant and animal life. 

See Dying Lakes in NRW Plus. 

Does It Work? In all these stories the common element is that something was 
not functioning properly, that something was wrong with the system. David Bum
ham, a former New York Times reporter, says the increased bureaucratization of 
public life calls for a new approach to news. The media need to spend more time 
asking: How are the bureaucracies that affect our lives working? Are they deviat
ing from our expectation that they are there to serve us? 

Is the police department engaged in crime prevention; is the power company 
delivering sufficient energy at a reasonable price; are the high schools graduating 
college-entry seniors? 

News Is Relative 

These eight news values do not exist in a vacuum. Their application depends 
on those who are deciding what is news, where the event and the news medium are 
located, the tradition of the news medium, its audience and a host of other factors. 

Economic Pressures 
The media are a business, a profit-seeking enterprise. Most stations and news

papers are no different from Microsoft and Home Depot. Their operations are 
designed to maximize profits. 

Advertising is the engine that drives the media. This can be seen quickly 
enough when the newspaper has 48 pages because the department stores are 
advertising white sales. The result is a large news hole, with plenty of space for 
stories. On days when the advertising is slim, the newspaper may run to 32 pages 
and stories are cut to the bone, or not run at all. 

Massive declines in advertising revenue have led to the shuttering of news
papers and the cutbacks in staff of many others. Men and women 25 to 50-the 
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More Than Money 
"A newspaper is. a 

business that must produce 
a decent profit or eventu
ally fail. But a newspaper 
is more than just a busi
ness-it is a public trust 
with responsibilities to its 
readers and its community 
that extend well.beyond 
producing profits." 

-James P. Gannon, 
former editor, 

The Des Moines Register 
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Mike Roemer 

Changing Times ... Changing Beats 
A century ago, 50 percent of the workforce in the 

United States made a living from agriculture. Farm news 
was big news. Today, with 2.5 percent so employed, 
farm news is important outside agricultural areas only 
when the cost of food goes up. At the beginning of the 
20th century, fewer than 115,000 students attended 
college and journalists paid little attention to them. 
Today, more than 50 times as many are enrolled and 
higher education is a major beat. 

demographic group that advertisers want to reach-have largely deserted news
papers and magazines for online material, and advertisers have followed. 

The Influence of Owners 
In addition to putting their imprint on their products by deciding how much 

money to take out of the enterprise, media owners can exert a powerful tonal 
influence. Some are cautious, unwilling to dig into news that might stir contro
versy. Their papers and stations cover the surface of the news, what we describe 
in Chapter 11 as Layer 1 news, the stenographic report of what people say and 
do. Some go further, imposing a particular political point of view and slant on the 
news. And some combine avarice and political slant. 

Cave In When the Chinese government was upset by the British Broadcast- 1 

ing Corporation's news coverage of human-rights abuses in China, it made its 
displeasure known to Rupert Murdoch, the owner of a massive global mediai 
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U.S. Cities with Competing Daily Newspapers 

• Washington Post 
• Washington limes 

• Honolulu Advertiser 
• Honolulu Star-Bulletin 

• Chicago Defender 
• Chicago Daily Herald 

e Fort Wayne (Ind.) News-Sentinal 
e Fort Wayne Journal Gazette 

• Boston Globe 
• Boston Herald 

e Detroit Free Press 
e Detroit News 

• Chicago Sun-limes • Trenton (N.J.) limes 
• Chicago Tribune • Trenton Trentonian 

e Salt lake City Desert News • New York Daily News 
e Salt lake City Tribune • New York Post 

• New York limes 
• Staten Island (N. Y) Advance 

e The Philadelphia Daily News 
e The Philadelphia Inquirer 
e Wilkes-Barre (Pa.) limes 

Leader 
• Wilkes-Barre Citizens Voice 

e York (Pa.) Dispatch 
e York Daily Record 

• Kingsport (Tenn.) Daily News 
• Kingsport limes-News 

e Charleston (W. Va.) 
Gazette 

e Charleston Daily Mail 

• Two separate 
~"~ewspapers 

eNewsoapers 
unaer )OIN 
opet.:~trng 

argreemen1s 

e Madisson (Wis.) Capital 
limes 

e Madison Wisconsin 
State Journal 

Fading Newspapers 
The number of cities 

with competing newspapers 
has declined along with 
decreases in the total num
ber of newspapers and their 
circulation. Circulation has 
declined 17 percent in the 
past two decades as read
ers went to the Internet for 
news. 
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conglomerate that includes large holdings in China. Murdoch's Hong Kong 
broadcast operation had been airing the BBC newscasts that irritated Chinese 
Communist Party leaders. 

Murdoch acted quickly. He eliminated BBC news. He said that using the BBC, 
considered the provider of the finest broadcast journalism in the world, would 
jeopardize his business in China. 

Murdoch again made the news with a move motivated by his business inter
ests in China. HarperCollins, a book publisher owned by Murdoch, planned to 
publish a book by Chris Patten, the last British governor of Hong Kong. Patten 
was an outspoken critic of China's authoritarianism and miserable human-rights 
record. When Murdoch learned of the publication plans, he ordered HarperCol
lins to drop the book. 

Owners' Politics Murdoch is politically conservative, and his politics impose a 
deep imprint on his media properties. When Sen. James Jeffords of Vermont changed 
his party membership from Republican to Independent, thus giving control of the U.S. 
Senate to the Democrats, the front page of Murdoch's New York Post put a photo of 
Jeffords on page 1 that was doctored to portray him as a traitorous Benedict Arnold. 
Commentary on Murdoch's Fox TV news channel is predominantly conservative. 

Courageous In contrast to the bottom-line journalism of many publishers, some 
put the public welfare before the dollar sign. In the darkest days of The Washing
ton Post's coverage of Watergate, when President Nixon threatened economic 
reprisals to Post properties, publisher Katherine Graham stood steadfast. In a trib
ute to Graham on her death, Hendrik Hertzberg wrote in The New Yorker: 

The courage she summoned in the face 
of serious, and at that time frightening, 
abuses of power put democracy in her debt 
in a way that few other American publish
ers, perhaps none, have ever equaled. 

Fearful Some newspapers duck controversy in an attempt to be all things to all 
their readers. After the governor of South Dakota signed the most stringent anti
abortion bill any state had adopted, a national controversy erupted. Even many 
right-to-life supporters opposed the law. But the state's major newspaper, the Argus 
Leader, was mute. Taking a position, wrote the editor of the Gannett paper, "could 
well jeopardize the credibility we have worked long and hard to establish." 

Contrast the mute South Dakota newspaper with the work of Ira B. Harkey, 
the editor and publisher of the newspaper in Pascagoula, Miss., during the South's 
furious resistance to court-ordered school desegregation. When Harkey editorial
ized in support of the 1954 Supreme Court decision Brown v. Board of Educa
tion, a cross was burned in front of his home. Worse was yet to come. 

nnrimr the: cie:se:PTePat1on crisis at the University of Mississippi, Harkey 



black student at Ole Miss. Federal troops had to be called out to quell the rioting 
protesters. 

Harkey's life was threatened, a cross was burned in front of his newspaper 
office and rifle and shotgun blasts rattled his home. Yet Harkey was steadfast in 
his support of desegregated schools. 

Chains 
The media are spiraling toward a concentration of ownership in fewer and fewer 

large corporations. Fifty years ago, families owned almost all the daily newspa
pers. Today, four of five newspapers are owned by groups, known as chains. "The 
family-owned newspaper is an endangered species," says H. Brandt Ayers, whose 
family has owned The Anniston Star in Alabama for parts of three centuries. 

The Star's ownership is happy if it can make 10 percent profit, Ayers 
says. Chain owners want twice as much and more to placate dividend-hungry 
stockholders. 

Most media commentators find the concentration worrisome. "The pressure 
on them is to produce dollars," says Ben Bagdikian. Profits come before good 
journalism, he says. 

Group ownership has its defenders. Their large resources enable local editors 
to take on the community power structure without fear of economic retaliation, 
the defenders say. 

The reality is mixed. Some group-owned media provide minimal coverage. 
A radio chain with hundreds of stations has no news staff in most of its stations. 
Some chain-owned newspapers and stations continue to dig and provide their 
readers and viewers with illuminating journalism. The difference often lies with 
the tradition of the newspaper or station and its ownership. 

The Charleston (W.Va.) Gazette has long spoken for protection of its envi
ronment. This Scripps Howard paper has encouraged reporter Ken Ward Jr. to 
take a strong point of view to his work. "The area is economically depressed and 
controlled by a few large companies that rape and pillage and don't leave much 
for the people," he says. "If there is any place in the United States that needs 
good investigative reporting that comes at things with a good set of values, it's 
here." 

Tradition 
Some publications and broadcast stations have a history of public service jour

nalism that guides them in their selection of what is worthy of their reporters' time 
and the owners' funds. 

The Charlotte Observer has challenged the tobacco industry. More recently 
it took on the home builders. Reporters Ames Alexander and Rick Rothacker 
accompanied building inspectors on their rounds, watched houses being built, 
pored through public records and interviewed more than 400 homeowners, build
ers, inspectors and others. The paper's database editor, Ted Mellnick, helped 
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Five Packs a Day 
Although The Charlotte 

Observer circulates among 
farmers who grow two
thirds of the tobacco used to 
make cigarettes, the news
paper published a 20-page 
special report "Our Tobacco 
Dilemma" that called atten
tion to the health hazards of 
smoking. On the front page 
of the section was this pho
tograph of James McManus, 
62, who has, the newspaper 
reported, "smoking-caused 
emphysema" and requires 
an "oxygen tank to survive." 
The tobacco industry spends 
more than $13 billion a year 
to market its products. 

The Affluent 
USA Today devotes 

plenty of space to its 
"Money'' section. A third 
of the newspaper:s readers 
have incomes of more than 
$1 oo,ooo, the readers that 
advertisers are anxious to 
reach~ 

Mark Sluder, The Charlotte Observer 

The project took eight months. The reporters concluded that "North Carolina's 
laws favor builders over buyers." 

The Audience 
When the TV actress Ellen DeGeneres announced that she is a lesbian, the San 

Francisco Chronicle put the story on page 1 alongside a four-column photo of a 
crowd in town watching the show on a big screen. The New York Times national 
edition put the story on page 17 A. The reason for the difference in play: San Fran
cisco has a large percentage of gay men and women in its population. 

Everything media writers do is aimed at an audience, and the nature of that 
audience may well be the most important influence in media performance. 

Network TV Once king of the media hill, network television is now struggling 
for footing on a downward slope. Viewership has eroded, and the networks have 
been engaged in a search to match the news to its different audience. Their advis
ers have suggested that the morning audience wants less news of government and 
domestic and foreign affairs and more of crime, celebrities and lifestyle. Nothing 
too heavy. That's for the evening newscasts and for the "PBS NewsHour." Why 
thP rliffprpnrP? nPm(wr::~nhics. The mornin!! viewers are younger. 



Demographics Age, race, gender, geography, income, ethnicity-these are 
factored in when news managers make their decisions on what is printed and put 
online and on the screen. 

If we look at the audience for National Public Radio, the content of its news 
becomes understandable. The audience, reports the Project for Excellence in 
Journalism, "falls between 25 and 54 years of age, has college degrees, and votes, 
and half have household incomes of over $75,000. This has created a situation in 
which NPR is a media resource used by a young, culturally elite group." 

Online Journalism As we have seen, newspapers and magazines have gone 
online. In addition, many online-only news services have found widening audi
ences. To name a few, Huffingtonpost.com offers a variety of news and opinion, 
much of it from a liberal point of view; Stateline.org distributes news of state 
governments; and propublica.org offers investigative reporting. 

Trends The Project for Excellence in Journalism reports, "Audiences are mov
ing toward information on demand, to media platforms and outlets that can tell 
them what they want to know when they want to know it." The result is continued 
and steady decline, about 25 percent, of newspaper circulation from its high of 
around 62 million in 1973, and similar declines in radio and television news listen
ing and viewing. Newspapers are succeeding in attracting readers to their online 
news sites. They are less successful in luring people to the printed newspaper. 

"Younger audiences," reports the Project for Excellence, "are interested in 
news. But they want it from new platforms that can deliver it in new ways and on 
the consumers' new terms." If you add the number of those who read only online 
news to those who read it in print form, the result is that the newspaper organiza
tion's audience is growing. However, advertisers seem reluctant to support online 
news, which adds to the economic problems of newspapers. 

The Reporter 

Despite the many media changes, it remains true today what has been opera
tive through the years: For the most part reporters, the men and women on the 
beat, make the news. The court reporter who looks through a dozen court filings 
chooses the one or two that she will write about. The police reporter, whose daily 
rounds begin with the examination of the dozen arrests made overnight, decides 
which two or three he will report. The feature writers with a dozen ideas swirling 
through their heads have time for a couple. 

Yes, the guidelines do help, the news values that we have discussed
timeliness, prominence, impact and the others. But there is wide latitude within 
these categories. For example: Just who is sufficiently prominent to be news
worthy? To Karen Garloch, a medical writer for The Charlotte Observer, a local 
building contractor named Vernon Nantz may not have been prominent, but 
his situation qualified him for her attention. Nantz was dying of cancer and had 
decided to forgo chemotherapy. He wanted to die at home, close to his family. 
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The Journalist's 
Basic Tasks 
• To hold a mirror to soci"' 

ety, showing how people 
go about their work and 
play: 

• To provide informa-
tion that keeps people 
informed ofthe activities . 
of elected. and appointed 
officials.: · 

• To give voice to the 
voiceless: 

• To supply information 
about controversial and 
unusual issues ... 

• To entertain;. 

"The idea for this story was born out of my interest, as a medical writer, in 
the end of life care," Garloch says. "I had written many stories about living wills 
and advance directives, the forms people sign to declare their expectations about 
extraordinary medical care. I had also written about the growth of the hospice 
movement and discussions among ethicists and doctors when to stop treatment 
that appears to be futile. 

Dying with Dignity "With millions of Americans facing these choices, I wanted 
to tell the story of the end of life through a real person who made the choice to 
reject extraordinary medical care and die with dignity at horne." 

Garloch's series about Vernon Nantz began this way: 

When Vernon Nantz was diagnosed with 

a recurrence of cancer, his doctor told him: 
"We can treat it, but we're not gonna beat it." 

V em on had just months. He decided to use 

Hospice at Charlotte, stay at home with his 

wife and be around his family and friends. 

More and more we want a choice about 
how and where we die. 

This is the story of one man's choice. 

Garloch was with Nantz when he decided not to get out of bed to dress for 
the visit of the hospice nurse. She was there when the family gathered around his 
bed, sure he was dying, and she was there when he rallied and ate an entire fried 
fish dinner with french fries and hush puppies. And she arrived at the Nantz horne 
shortly after he died at 2 a.m. 

Reader response was overwhelming, said Garloch's editor, Frank Barrows. 
Like many of the reporters we have seen at work, Garloch could be said to 

have made the news with this story ofVernon Nantz. She and the others could be 
described as activist journalists. 

For Garloch's story, see Vernon's Goodbye and Readers Respond in NRW 
Plus. 

Activist Journalists To some journalists, news consists of overt events-an 
automobile accident, a city council meeting, a court document, the State of the 
Union Address. Their journalism is denotative, pointing to what has happened. 
Necessary as this reporting is, some journalists would complement denotative 
journalism with a more active, seeking-out journalism. 

Activist journalists seek to place on the public agenda matters that they believe 
require consideration, civic discussion that could lead to some kind of action. The 
action could be an awareness of another way to end one's days, as the Garloch 
feature demonstrated. Or it could lead to remedial action, as Willman's stories 
about deadly prescription drugs accomplished. The sociologist Herbert Blumer 
says that issues come to public attention, not because of the "intrinsic gravity of 
the social problem," but because they have been given status by some respected 



group that has called attention to the problem. These groups can legitimatize an 
issue as a matter of concern requiring action, Blumer says. 

Among those that can legitimatize situations, Blumer lists educational organi
zations, religious leaders, legislators, civic groups and the press. Once legitima
tized, the issue can be acted upon quickly, Blumer says. 

What Motivates Reporters? 

The public editor or ombudsman of The New York Times, Byron Calame, sought 
to answer this question. "Based on the hundreds of reporters with whom I've worked 
and competed," he said he came up with seven motivations. They are: 

Being First with New Facts or Fresh Insights 

The drive to be first with the basic facts of a newsworthy development remains 
embedded in the culture of newsrooms and in the minds of reporters .... The obvi
ous signal to reporters: Old-fashioned scoops still count. 

Pursuing Stories That Can Have Impact 

All reporters want to write articles that people talk about-but some are driven to 
journalism that produces corrective action or beneficial changes. Two major goals 
of these reporters are to hold the powerful accountable and to right wrongs. 

Winning Prizes 

Reporters are most reluctant to acknowledge that their journalism is driven by the 
desire to win a prize. The criteria for many journalism contests, however, favor 
stories that cause change or make waves. 

Impressing Sources 

The better reporters assigned to cover a beat or specialized area of coverage are 
likely to cultivate the better sources, including experts on the subject. Such report
ers will write certain articles that will be viewed as unfavorable by some sources. 
Yet many of the journalists remain highly motivated to impress their sources with 
the accuracy, fairness and depth of their work. 

Finding Out What's Really Happening 

A fundamental motivation of reporters is the curiosity that drives them to get to the 
bottom of a confusing or complicated situation and find patterns that help explain 
it to readers. Making sense out of chaos--especially when you can do it first-is 
something many reporters find very rewarding. 

Telling Stories in a Compelling Way 

There are two motivations (and often fairly strong egos) at work here. One is the 
desire of almost all reporters to tell an important story so that it will be read to the 
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end. The other is the satisfaction, or even the delight, that many reporters derive 
from good writing of the kind that can move readers to laugh or cry. 

Getting on the Front Page 

While it's no longer a dominant motivation, the hope of turning up a really big 
story that will make the front page never seems that far from the minds of many 
reporters. 

Summing~Up< 

Impersonal and objective asjournalistswouldJike to· make the determinants 
of news, journalism is based on selection, and choice is a higl:Uy personal affair. 
It derivesfromthejoiunalist's,professionalbackgroun¢. his.or her education·· 
and the intangibWinfluences of family, friends and. colleagues. 

The professional. decisions arei framed by other; considerations as well: · 
the need to, entertain to· keep. readers. and, viewers who are: constantly being 
seduced. by entertainnlentmedia; the pressures of the • business. of journalism . 
such as budgeting restrictions, meeting the competition; considering the needs ·· 
of advertiserS>'•' •· 

Furthe,:.Jt~aclili9Jr· 

Bagdikian~ !l~nH. Tlte·~~ Media Mdnopoly. Boston:. Beacon Press.2004. , 
. Irt the first' edition of his book;. in 198J~ Bagdikian warned that media ' 

concentratioriin.the hands of some 50' corporations endangered democ- · 
racy and threatenedto control the marketplace of ideas. Since. then, own- ~ 

ership has. become· even more concentrated,. and the dangers even greater~ ~; 
Gelb,Arthur~ City Roomf NewYork: GJ~. PUtilam.'s Sons, 2004'/ l 

Gell1 tells his:stoty"of his rise from copyboy to managing editor of The •. d 
New York Times with. anecdotes that enliven the estimable Times.. . · 

Roberts;. Gene; and Hank Kilbanoff The Race Heat: The Press; the· Civil Rights .~ 
Struggle and theAwakening ofa Nation;. New York: AlfredA. Knopf, 2006. ·.·.~ 

"At nu otlier tiine.in U;S'- history were the. news media more infitientiah:i 
thantheywerein thel950s andJ960sr the·authors say in. this examina,/0 
tion of how· reporters covered the civil rights. movement. They find that4 
most ofthe white journalists· who covered. the story "simply didn.'trecog'- ·.:) 
nize. racism. inAmerica.as·a stof)d~ until the. trial of thee two killers in the·:;~ 
1955'murder of the blackteen•ager EmmettTill..in MississippL The book:~ 
was awarded the 2007 Pulitzer Prize iD. History. · cg 

Sloan; BilL ''!Watched a Wild Hog Eat My Babyf':_A ColorjutHistory of' 'f' 

Tabloids and Their Cultural Impact. Ainherst,N~Y.: PrometlieusBooks~ , 
200L 



Wolff, MichaeL The Man Wlio OWns the Newsjlhside-ike Secret World ofl .... . 
Rupert Murdoch; NewYork: BroadwaYc<!Jooks~2008';: ... . ..•... . .... ·· .··· ·_.·._ ....... . ) 

Murdoch;.says·, \V olff; "likes_. to B~ ~e;paus~; gftherconfliqt He~ likes,,~ 
to. set: the.hou~e o9 fire; and·w~tchr a1Ktl1e; ~e•·eng!ne~ drivttmaniacally···1 
down•th~·road~'t(JfK'furdoch'spW"suitofiTIJ~.~all'~treetJourna!;;,Wolffli\~ 
writes· thafMurdocht tried to quell' the~ owners~ liesitancy about· selling to ,:; 
journalism~sbuccaneer:._W olffsays ·Murdoch t()ld them·they''shouldjust;;, 
ask aroundtoseeif he.is a. trustworthy person or. p.ot~~' ()ne revie'Yersaid;i,! 
the·.book-revealsMurdoch)·."reptilian_.momentutil Withoutwonderingto<>;i~ 
much about\Vhere he?s headed;,Accordingtothis.book; not even thepolio;;c; 
tics ofF ox News· area1Ethatimp()rtal1.tto hirtJ.,;'· ·· ·~ 
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Basic JobTools · 
"Candidates for jobs 

with themmes need to· 
know.h6wt?;,vorkwithat 
least one kind ofblogging: 
softwarei like Word Press 
or. Typepad; should, know 
enougtx.~Tf\AH ()F Flashto 
be ablt;;to,for:~atasim~lec · 
Web;p~ge?shoul~:have .. ~t 
leasta·passiO,g·.acquain-··.· · 
tanct;.with•a:pboteeditipg;•. 
progr()l)1:1 ike; Ph()toshop;t•· • 
be·.comfq~abl~.workings.: 
with;spreads~eets· int; .·.· ... •····· ..•• 
sometblng•!i~§Exc~j;··a~qi• ; ·•· 

~~~:~~~~;:~~~~'''iJ 
progran:t;~~q·.yideoi slid~·Ott·j 
a udi<>, ~ditfri~·firogra,Jp lik~··if·:j• 
soun~SJjq~~S~.~.i~ar.;q~~.Pr~···\; 
orG.:Jr()gel3~nd,.iqnity1<:>yiel;>;~ 

~~i~lf~~~~;i~~~~&i~~~~.} 
age~~~~~R~~~ill~}~.~~~" .. ; ... ·J 
quicklythattht?~e~s almost···· • 
nobody who has all theser 
skills in equal·~ea~u.re;.and;,• 
almost.no•jo~,.that.require~~'j·• 
them alf in 'eqiJaFmeasure:' ·•· 
The pointistohave at least 
a basicunder~tandingof 
all ofthose.thing~toshow 
flexibility. and the. ability to 
learn;,.· 

· -Merrill Perlman; 
The New York Times 
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